
1



2

MEMBERSHIP
CAMPAIGN



MEMBERSHIP CAMPAIGN
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1 339
Members 

in 2022 +38%

965
Members 

in 2021

Full members
60%

Young 
professionals

9%

Students
24%

Over 65
7%

EAO students members evolution 2021 - 2022: +415%
(62 in 2021 & 320 in 2022)



MEMBERSHIP CAMPAIGN
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Membership evolution 2017- 2022



MEMBERSHIP CAMPAIGN
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Emails sent to our data base for membership renewal
or highlights of the benefits for those who are not members yet

Printed advert
preliminary programme
EAO official journals

(IJP & COIR)

Social media posts Email





EAO 
OFFICIAL JOURNALS 

IJP & COIR



EAO JOURNALS IJP & COIR

IJP – EAO position paper

IJP –Editor’s pick post COIR –Editor’s pick post
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CAMPAIGN



GENEVA 2022
CAMPAIGN

ABSTRACT



ABSTRACTGENEVA 2022 CAMPAIGN 

Social media posts

11



ABSTRACTGENEVA 2022 CAMPAIGN 

Social media stories

An average of 500 additional views thanks
to stories posted on Facebook & Instagram

Adverts published in journals

12



ABSTRACTGENEVA 2022 CAMPAIGN 

Emailings

Email header

Despite a very strong and wide campaign

450
Abstracts 
submitted

859
In lisbon

Decrease 2019 – 2022: - 48%

Decrease 2019 – 2022: - 48%
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GENEVA 2022
CAMPAIGN

REGISTRATION



2136
Onsite registrations

414
Online registrations

GENEVA 2022 CAMPAIGN

Hybrid congress Geneva 2022: 2550 participants

2136 onsite congress 

registrations vs:

• 3400 in Lisbon 2019

• 2900 in Vienna 2018

• 4100 in Madrid 2017

REGISTRATIONS



GENEVA 2022 CAMPAIGN 

First phase – February 1st – March 1st

Exclusive discounted rate

Emails

Social media stories

Social media posts

Specific targets members & students



Second phase 
“early bird” until June 15th

Social media stories

Social media posts

Emails + header emails

GENEVA 2022 CAMPAIGN 



Third phase 
Focus on the scientific content & experts

GENEVA 2022 CAMPAIGN 

Social media posts & stories

HeaderTrailers 



EAO GENEVA ONLINE PROGRAMME SEPTEMBER

Social media posts

GENEVA 2022 CAMPAIGN 



Social media stories

EAO GENEVA ONLINE PROGRAMME SEPTEMBER

GENEVA 2022 CAMPAIGN 



Social media post & stories

EAO AMBASSADOR’s promotion videos in their own language (German, Spanish, Portuguese, etc)

GENEVA 2022 CAMPAIGN 

An average of 600 
views for each video



EAO GENEVA ONLINE PROGRAMME OCTOBER

GENEVA 2022 

Declination of all the 
programmes with the logo 
EAO GENEVA ONLINE 

Social media 
posts &  stories

Logo EAO GENEVA ONLINE 

Trailers 

Online 



Trailers
Scientific 
content

GENEVA 2022 CAMPAIGN 



GENEVA 2022 CAMPAIGN 
Trailers
Scientific 
content



Social media posts Emails & header

EAO GENEVA ONLINE PROGRAMME OCTOBER

GENEVA 2022 CAMPAIGN Online 



GENEVA 2022 

Platform 
GENEVA ONLINE

During the congress

Online platform



GENEVA 2022 

Platform 
GENEVA ONLINE

After the congress

Online platform



GENEVA 2022 CAMPAIGN
Partners’ hands-on sessions + forums promotion

Emailing campaign with a detailed programme



GENEVA 2022 PRESS & ADVERTS

Interview of 
Irena Sailer 
chair of the 
congress in 
Dentastic
journal

Article in 
Zahn-
Zeitung 
Schweiz 
(ZZS) cover 
page

Interview of 
Irena Sailer & 
Matteo 
Chiapasco in 
Dental 
International 
Tribune (DTI)

Article in EDI journal 
(3 pages)

Advert to promote 
the Swiss Day

Registration advert



CLINICAL VIDEO 
COMPETITION



Social media stories

Social media posts

Email & header

Website
Winner post



JUNIOR 
COMMITTEE



Social media posts

Dedicated page on WebsiteSocial media stories

Headers

Promotion of the sessions 
« My First Implant » & « Battle 

of concepts »

Email



EAO PROMOTION 
AT OTHER EVENTS



Special communication for the SEPA delegates
promotional code MALAGA10

Flyer available in the delegate’s bag 
to promote the congress and the 
educational activities

Posters Desk Social media post

EAO BOOTH
SEPA

Booth layout



EAO BOOTH
EUROPERIO 

Special communication for the Europerio delegates
Promotional code CPH10

Posters
Booth layout

Desk visual

Social media story



GENEVA 
CONGRESS  
ONSITE



GENEVA 2022 EAO BOOTH



GENEVA 2022 

Photo booth background Educational projects Meet up programme to promote 
the education activities

EAO BOOTH



GENEVA 2022 EAO BOOTH



Goodies

GENEVA 2022 



Goodies

GENEVA 2022 



GENEVA 2022 
Opening Ceremony 

Opening ceremony video - storyboard

Opening Ceremony



GENEVA 2022 
Opening ceremony 

Opening ceremony video - storyboard

Opening Ceremony



GENEVA 2022

Background screen

Social media 
posts & stories

Awards Ceremony



GENEVA 2022

Screen background
Social media 

posts & stories

Awards Ceremony



GENEVA 2022

Screen background

Awards Ceremony



GENEVA 2022

Intersession slides broadcast during breaks and in between sessions



GENEVA 2022 CAMPAIGN

Cover

Final programme

Ads Ads Ads



2023 BERLIN 
CONGRESS



BERLIN 2023

EAO BOOTH at the DGI congress in Hamburg

Booth layout
Social media post



BERLIN 2023

Adverts in journals Visual « Save the date »

Banner (signature + 
Email header

First announcement in red used by 
the EAO and in blue used by the DGI



EDUCATION
CAMPAIGN



New graphic design EAO Education project

Logos

Pictos

EDUCATION CAMPAIGN 



New web pages to highlight the Education projects

EDUCATION CAMPAIGN 



New web pages EAO Education project

EAO Spring break 
2023

EAO Education EAO First certificate

EDUCATION CAMPAIGN 



New functionalities on the website

• Zoom live meeting with an expert 
to discuss the scientific programme

• Download the programme: to get 
email addresses for targeting 
campaigns

• Pop up with the bio of the experts

EDUCATION CAMPAIGN 



Brochure to get an overview 
of all the Education projects

EDUCATION CAMPAIGN 

Flyer & poster to promote
the education activities

Adverts published in journals



EDUCATION CAMPAIGN 

New graphic design EAO Education 



SPRING BREAK 2022EDUCATION CAMPAIGN 

Social media posts

Social media stories



SPRING BREAK 2022EDUCATION CAMPAIGN 

Website mobile version

Email+ header



SPRING BREAK 2022EDUCATION CAMPAIGN 



DIPLOMA

Social media posts

Social media stories

Header

EDUCATION CAMPAIGN 

Email



DIPLOMA

Module 
Zurich 2022

Module 
Frankfurt 2022

EDUCATION CAMPAIGN 

Module 
Gröningen 2022

Module 
Lisbon 2022

Social media posts



FIRST CERTIFICATE IN IMPLANT DENTISTRY

Social media posts + GIF

EDUCATION CAMPAIGN 

Email



Expert Clinician Courses

Social media posts
Social media posts

Brescia 2023

EDUCATION CAMPAIGN 

Leuven 2022 Madrid 2023

Social media post and headers



EAO CERTIFICATE EXAM

Social media posts

Social media stories
Email+ header

Website page

EDUCATION CAMPAIGN 



SPRING BREAK 2023

Social media posts

Email+ header

Website page

EDUCATION CAMPAIGN 



EAO CHANNEL 
CAMPAIGN



7 230 subscribers
Consistency and regular evolution. Average:180 subscribers/ month

September 2019 December 2022

EAO

3 years 

Osteology

8 years

EFP

9 years

ITI

10 years

7 230 438 7 340 3 560

EAO CHANNEL



Special Edition 
Consensus Conference
Ausra Ramanauskaite & 

Daniel Thoma

Frank Schwarz Matthias KarlSofia Aroca

EAO CHANNEL JUST ASK Live sessions

Ueli Grunder Spyridon Papageorgiou Markus Hürzeler



EAO CHANNEL 

Different communication supports to 
promote the Just Ask live sessions

Youtube thumbnails

Social media posts

Social media stories

Emails headers

Visuals to promote the sesions
thoughout the year in emailing 
campaigns

JUST ASK Live sessions



EAO CHANNEL 

From June 2021 to June 2022

JUST ASK Live sessions



EAO CHANNEL 

From June 2021 to June 2022

JUST ASK Live sessions



EAO CHANNEL 

From June 2021 to June 2022

JUST ASK Live sessions



EAO CHANNEL 

EAO Digital Day 2021 
Available on the EAO Channel 

Social media posts

Digital Days 2021 content



EAO CHANNEL 

EAO Digital Day 2021 
Available on the EAO Channel 

Social media stories

Digital Days 2021 content



EAO CHANNEL Clinical videos



EAO CHANNEL 

Dental Practice with COVID19 
with Man Yi, N.Matteos & M. 

Payer | Just Ask

Ceramic implants with Michael 
Payer |Just Ask

Soft tissue management with 
David Nisand  Just Ask

Fixed implant prosthodontics 
with Irena Sailer | Just Ask

1 2 3 4 5

6 7 8 9 10

Alveolar ridge preservation with 
Ronald Jung Just Ask

21 321 views

Top 10 – number of views
Since the EAO channel is open 

16 740 views 10 009 views 8 606 views

Should we avoid implants in 
aesthetic zone?  EAO 

Congress

Evolution of bone 
regenerative protocols | 

EAO Congress

How to treat peri-implantitis
w/ Ignacio Sanz Sanchez & 
Jan Derks | EAO Congress

Guided bone regeneration
with Isabella Rocchietta | 

Just Ask

Treat cases involving buccal bone
loss after extraction w/ J.C. Rosa, M. 

Quirynen & I. Zabalegui

8 295 views

5 938 views 5 142 views6 589 views 6 013 views 4 929 views

https://youtu.be/fBtWDpj55es
https://youtu.be/iE9xmOr1Z2s
https://youtu.be/rZRraKTVesg
https://youtu.be/ujS6ZGbf3WI
https://youtu.be/kcpx8qChZ4g
https://youtu.be/_qgMoThRTRY
https://youtu.be/paAUztYXbHU
https://youtu.be/paAUztYXbHU
How%20to%20treat%20peri-implantitis%20w/%20Ignacio%20Sanz%20Sanchez%20&%20Jan%20Derks%20|%20EAO%20Congress
https://youtu.be/4q0kquHsjfs
https://youtu.be/7CWj63YCKdg


CAMPAIGN EAO CHANNEL
303 K views cumulated

for all the videos
since the creation of the EAO Channel 

8min 48
average watching time for all the videos since the 

creation of the EAO Channel 

Total of 29 videos posted
including 7 in 2022

94 824
views cumulated since their

publication 

11 min 04 s 
average watching time 

Total of 35 videos posted
including 12 in 2022

32 723
views cumulated since their

publication 

8 min 17 s 
average watching time 

Total of 35 videeos posted
including 6 in 2022

49 313
views cumulated since their

publication 

1 min 25 s 
average watching time 

EAO Digital Days  
sessions

Clinical videos



KPI
2022



KPI COMMUNITY  
Develop a strategy and design 
a global campaign
Key Performance Indicators

Fan growth

17 881 18 822
Dec 2021 Dec 2022

+ 5%

EAO Direct group: 
2 157 people in Dec 2020
2 195 people in Dec 2022

Global fan growth

38 870
Dec 2022

34 300
Dec. 2021

+ 13%

Fan growth Fan growthFan growth

6 116 7 465
Dec 2021 Dec 2022

+ 22%

Fan growth

1 690 1 773
Dec 2021 Dec 2022

+ 5%

2 981 3 580
Dec 2021 Dec 2022

+ 20%

5 630 7 230
Dec 2021 Dec 2022

+ 28%



KPI COMMUNITY  

Fan growth evolution 2016- 2022



KPI WEBSITE
User evolution on eao.org 2022 vs 2021

User evolution on eao.org 2022 vs 2019

USER (unique visitors)

8 585 73 096
2021 2022

71 129
2019

SESSION (number of visits)

11 643 97 521
2021 2022

109 609
2019

We have regained the 
traffic on the eao.org
before covid but we need
to improve the website so
that users consult more 
content 

Education projects

• EAO First Certificate

• Spring Break

• Expert Clinician course



KPI ADS 
Advertising campaign
on Facebook et Instagram 

All the different communication moments in more than 100 countries 

GENEVA 2022 GLOBAL 

573 628 0,04

Cliks Cpc

24 040 €

Budget

38 505 903

Printcover

9 119 592

GENEVA 2022 – Retargeting

339 786 0,0310 514 € 14 072 1693 508 717

GENEVA 2022 - Aquisition

80 489 0,054 306 € 5 675 6882 487 154
Cliks CpcBudget Printcover Cliks CpcBudget Printcover

Targeting people who look like our community
but are outside our community

Targeting people inside our community

Others: countries with combined action 9000€ 

Click = unique click

Cpc = cost per click

Cover = number of unique 
persons targeted

Print = number of time the 
visuals were seen



KPI ADS 
Advertising campaigns
on Facebook et Instagram 

First certificate / Spring break in more than 100 countries
Mainly inside our community

EDUCATION 2022 GLOBAL 

92 754 0,03

Clics Cpc

2 654 €

Budget

5 453 945

Printcover

5 453 945

Click = unique click

Cpc = cost per click

Cover = number of unique 
persons targeted

Print = number of time the 
visuals were seen
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